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PykoBoAMTENN NbITAOTCH COBEPLLUMTL HEBO3MOXHOE: OQHOBPEMEHHO COKPaTUTb
3aTpaThl, NPUBMEeYb 1 yaepXaTb COTPYAHNKOB U HAPACTUTb BbIMYCK NPOAYKLLUA

Oekabpb 2022 UioHb 2023 Mau 2024 HUioHb 2025
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. [ons oT Bcex OnpoLLEHHbIX; CyMMa NPOLIEHTHbIX 3Ha4YeHuU OTBETOB He paBHa 100%

UcTounmnk: «CEO-bapoMeTp» koMnaHuuu «koB 1 MapTHEPLI», aekabpb 2022 r., uoHb 2023 r., Man 2024 1., uoHb 2025 T.

CokpaleHue 3aTpart

MpuenevyeHune u yoep>aHme COTpyaHUKOB

PocT Bbinycka npogykuuu/ycnyr

BbixOon, B HOBbl€ CErMeHTbl KJIMEHTOB

Bbixoa Ha HOBble reorpaduyeckme pbiHKU
3anyck HOBbIX MHBECTNPOEKTOB

MN3MeHeHue nopTdena npoaykTos
ApanTtaums ueno4yek nocTtaBokK

M3MeHeHMe LeH Ha Hally NPOAYKLMIO

PocT yepes nprobpeTteHne HoBbIX bBM3HEeCcoB

Skos u [NapTHéEps A



YcnewHbIM 6yaeT TOT, KTO coMeTaeT KpeaTUBHOCTDb

C QHA/IMTUYECKUM MbILWIeHueM, PUHAHCOBYIO FPAMOTHOCTb
C ULMPPOBbLIMUN HABbIKAMU U KJTMEHTOLLEHTPUYHOCTDb

C 6U3HEC-OpPNEHTUPOBAHHOCTbIO ©
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B nepsomM nonyroamnmn 2025 roga caMou 4acTo LUTUPYEMON
n obcyxpaemom cpeamn npodpeccmoHanoB 6M3Heca
U MapKeTUHra ctana $pasa:

«ECcnn BaM He CTbIAHO 3a NepBYIO BEPCUIO NPOAYKTA,

TO Bbl 3alNyCTUJIN €ro CJIMLLKOM no3aHo»

Penp XodbPpmaH




OT EPEH-EYKOB
K BPEHA-CUCTEMAM
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y B P E H n ® C:ljopOCTb N CHUXKEHME onepaLMOHHbIX
n3nepxexk
C M CT E M bl E CT b © YeTKOCTb M YyCTpaHeHne
OOPMAaLLMOHHOI O LLyMa M CMbICITOBbIX
TPU OCHOBHDbIX .

noTepb Npy MacwTabrnpoBaHUK
TPEBOBAHUA: O MALIMHONTAEMOC T
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NAKET
MATEPUAJIOB o
EPEHOA |

T

YenoBeKko-OpUeEHTUPOBaHHLIV rana
"promptScaffold”: |

"Speak as a certified trichologist.",
"Use sensory metaphors of forest and water.”,

© [lonnTnky BEPCUOHNPOBaHUS (semver) "Highlight one functional benefit per paragraph.”
1 OgaTy nocnegHero KOMMMTa

JSON-LD, utobbl I MO «NOATAHYTb»
npasvna B npomnTe nnm AP




nothing

is obvious,
and everything
iIs explainable.
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cdeepseck

LIAN WENFENG

OcHoBaTtenb DeepSeek
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Al SEARCH
FUTURE BY
GOOGLE:

KOHELL 9Pbl CMHNX
CCbIJ10K

Al 0630p noaBnaeTcaAB 47%
3anpoOCOB 1 UM MONb3YIOTCA
1,5 Mnpa vyenoBek, co cnoBlyrna

4 @digitalopinion

Al MODE — 3TO HOBbI peXWUM NMouckKa, AnanoroBbi UCKYCCTBEHHbIVN UHTENNEKT
Gemini 2.5 B popMaTe yaT-60Ta. C NOMCKOM MOXHO BECTW AMaNor U YTOYHATL 3anpoc,
OTBET OOMOMHAETCHA BU3yanusaumamMu, rpapmkamMm, umtatamMm u T4, To ectb Al Mode
paboTaeT co BcemMu popmMaTamu

DEEP RESEARCH, koTOpbIX Y€ 3HaKOM MHOIMMM MO KOHKYPEHTHbIM NPOAYKTaM
Perplexity n DeepSeek- no3songaeTt genatb rnybokme MHOrocTyrneH4yaTble
nccrnenoBaHUs Ha pa3Hble TeMbI. [1py 3TOM, BapuaHTbl UICMOMIb30BaHUA MOTYT BMOJHE
npuknagHbie NoTpebuTenbckme- cpaBHeHNA Moaenemn 6bITOBON TEXHMKU, aHanu3
6e3onacHOCTM onpefeneHHbIX NPOAYKTOB U UX BIMAHUA Ha OPraHnU3M U TA.

OAanH 13 KNto4veBbIX NPUHLMNOB B ocHOBe Deep Research — akcnepTHOCTb,

OH BblgenseT 06493aTenbHO UMTaTbl, aBBTOPCTBO U perannu 3KCnepToB, KOTOPbIX
npmvBOAUT ANA 060CHOBaHUS!

PROJECT ASTRA — MynbTUMOAAabHbIK aCCUCTEHT, NO3BONSAOLWWMN NMOMb30BaTENIO B
peXnMe peanbHOro BpeMeHu B3aMMOOENCTBOBaTL Yepe3 KaMepy U MUKPO(DOH.

To ecTb, 3TO, Tak Ha3biBaeMbil, Live Search — Bkntoyaellb KaMepy, CHMMaeLlb O6beKT
W 3apaellb Bonpocskl. Takxke Astra MOXeT noMoraTb N0AAM C OrpaHUYEHHbIMU
BO3MOXHOCTAMMU — HanpuMep, YnTaTb HAAMUCU U HaBUTMPOBaTb MOSIOCOM ANA NoAen
C HapyLweHUAMU 3peHuns.

PROJECT MARINER — 310 akcnepuMmeHTanbHbi M-areHT Google, npegHa3HayeHHbIN
AONSA BbINONHEHUA 3a4ad OT UMEHU nonib3oBaTens. Hanpumep, 3abpoHnUpoBaTh
6uneTbl, 3aKka3aTb NPOAYKTbl. UHTerpmposaH c Al Mode 1 MOXeT BbINMONHATb

0o 10 3apay ogHoBpeMeHHo. Takxe 6ygeT nHTerpmupoBaH ¢ nouyton, Google Docs,
Sheets
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SEARCH GENERATIVE
EXPERIENCE (SGE):

+ KOHTEKCTHO-3ABNCHMbIV
+ HATVBHbIV

+ MUHTETPUPOBAHHDbI
C APYITMMU MPOOYKTAMW



OT COOKIELESS WORLD
K CLICKLESS WORLD!
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ZERO-CLICK SEARCH

@ PocrT zero-click nonckos - B KoHLLEe 2024 roga _—
PUKCUPOBANOCH CHUXEHME OPraHMUYecKoro Tpadmka o B .
B2 TOE PR ) 505 B SE e The 60% Problem How Al Search Is Draining
OT KaTteropuu, B 2025 — yxe okono 60% Your Iratlic
By Tor Constantino, MBA, Contributor. ® Tor Constantino is an ex-reporter, t... v Follow Author :\

Published Apr 14, 2025, 10:46am EDT, Updated Apr 14, 2025, 11:02am EDT

€@ CHuxeHne nokazatens CTR — Ha TekyLWMN MOMEHT
OKONO 35% B cpefHeM, ONTUMUCTUYHBIV NPOrHO3 < share [ s B Comment 0
nageHue Ha 50%, NeCCUMUCTUYHbBIN — MageHne
Ha 90% B 6bnvxavuve napy neT

€ PaboTac aAnnHHbBIM XBOCTOM 3anpocos — bonee
YyacTOTHbIe 3anpochkl (bonee 1000 B MecsLL) nonaaatoT
B Al Overview B cpeaHeM B 55% cy4yaes, a HMLLEBbIE
N «ANVHHBIM XBOCT» — B /4% cny4yaeB. KoMMepyeckue
3anpochbl - B 19% Bblaaun




OTPACJIV CTPALAIOT
NO-PA3SHOMY

KaTteropusi cantos

nana3oH CHUXeHund

Kencnl
opraHMyeckux BU3UTOB*

MpUUYUHBI YI3BUMOCTM

© [onsuHbopMaLMOHHBIX 3aNPOCOB. YeM Bhille MPOLEHT

3aronoBoYHbIe M how-to-

. o Ero.
3arnpocCoB C LeNblo «y3HaTb/NpoBEepuTb», TEM CUMbHEE Menuva nnspnatenn, 30 . -80% Business Insider 55?, 33MPOCH MOMHOCTBIO
HOBOCTHbIE MopTaribl Forbes/HuffPost -40% YoY
nageHve oTobpaxatoTca B Al-6noke
© Cuna6peHaa v HaBUrauMOHHBIN NOUCK. Y e-commerce 23 UHBOPMALIOHHBIX SO N
M NOKanbHbIX ceTe 6osblue branded-knmMKoB, KOTOpbIE VIHdpopMaLLMOHHbIE 611orK -18..-64% TEMaTUYECKNX «how/when/what» 3anpocos,
| KOHTEHT-NNaTMOPMbI (cpenHee) canTa:-18-64%; MOMHOCTbIO 3aKPbIBAEMbIX
Al no4Tn He nepexBaTbiBaeT Planet D (Typunam) -90% reHepaTVBHOW CBOAKOWM
© [ny6uHa sopoHkn. Ana B2B SaaS reHepaTvBHbIN OTBET
. Adobe & Forrester: [NokynaTenb nonyyaet
“ECTO BEIOMACT AL [ SEMER AT E-commerce / po3Huua -15 .. -50% Tpaduk retail-cantos shortlist ToBapoB C LeHamu
KBanudukaumm: Tpadrka MeHblle, HO KOHBEPCHUS npocen Ha 15-50% YoY npamo B Al-Bbloave

OCTaBLUNXCA BU3UTOB PacTET Ha 18-22%

© MoHeTnsaumsa KoHTeHTa. Meama 3aBUCAT OT 06bEMA
SEO-areHTCTBA

CTpaHuLL/peknambl — gaxe 20-30% noTepu BU3UTOB JlokanbHble 6U3HECHI -10..-30% dUKCHPYIOT NageHne
B OAnanasoHe 5-10%
ObICTPO ObIOT MO BbIpyUKe

PaclwumpeHHble Local Pack
ana Al 3akpbiBaoT
NnoTpebHOCTb 6e3 nepexoaa
Ha canT

4 @digitalopinion



DPODEKT «MACTU KPOKOAOAUTTA»

Performance on Search results ¥ EXPORT

[ToKa3bl pacTyT, MOTOMY UTO Al
Overview garoT buHecam

[ 24 hours | 7days | 28days | 3 months v/ 16 months ’ L Search type: Web ~ ] [ + Add filter Reset filters Last update: 2.5 hours ago
\ J J/ \. /

60“ bLue BO3MO>KH OCTel;I Total clicks Total impressions (O] Average CTR (] Average position
LMTUPOBAHMS CChINOK — 320K 665M  BEEE s
Al BblgaeT CMCOK MCTOYUYHUNKOB
HO 06beM KITMKOB YMEHbLLIaEeTCA, ~< M. i m
TakK Kak Mofb30BaTenNb A

”WY‘HM ‘VMYWW” %

NoNy4YaeT rOTOBbIM OTBET
6e3 H eO6XO|EI|M M OCTM I_I e pexoﬂa Ul /18/24 3/8/24 4/27/24 6/16/24 8/5/24 9/24/24 11/13/24

4 @digitalopinion



GEO
(GENERATIVE
ENGINE
OPTIMIZATION)

— npoL,ecc onTUMMU3aLLn

KOHTeHTa gnsa LLM,
KOTOpble MOMOratoT
6peHAay CTaHOBUTCA
AOBEPUTENIbHbIM
MCTOYHUKOB MHPOpMaLLUMN
ong Al

4 @digitalopinion

Answer Engine Optimization (AEO). OnTumMnsaums
KOHTEeHTa nof BkitoyeHue B Al: CTpYKTYpPUPOBaHHbIE
ab3aLbl-0TBETbI, YTOUHEHHbIE FAQ-6110KM, HOWTO

YKpynHeHue 6peHaoBoro tpaduka. [losbilieHve Jonio
navigational-3anpocos yepe3 PR, kamMnaHnu

Ha y3HaBaeMOCTb ¥ NPOaYKTOBbIE MMpPaMUabl 3aNpOCoB
(«BpeHa + KaTeropus»).

3amMep Al Visibility — c npyopnteToM B HaBUMaLLMOHHbIX
BOMPOCOB, peKOMEHOALLUAX

YnpaBneHue KOHTeHT-NoOPTPOSINO0 — evergreen-ctaTbu
ONA MaLUWH, pa3BUTUE KOHTEHTa, KOTOPbIV Al HE MOXET
3aKpPbITb: MHTEPAaKTWBbI, KanbKynaTopbl, gated-content,
KOMbIOHUTH
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Rho > Citation

Citation

Last 24 hours Last7days Last30days Customrange +! Allmodels ® Region 3= Filter

Citation Domain Count

P AI D / OWN E D / percentagelof open-ended/Allanswers

n E F E OC M bl Cn E H M E = Earned 30,445 (951%) = Operated 518 (16%) = Owned 1,056 (3.3%)

Domain Number of mentions
B SAMEPAX

1 == forbes.com 1885
Al VISIBILITY

2 builtin.com 1276

3 rho.co Owned 1086

4 @ fitsmallbusiness.com 1056

5 @ fintechlabs.com 750
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JM vs AlJM

N )
GOPGKOMGHG}’& nquu) [ N3y4aeT BONpoC u \ ( \ ( CpaBHuBaeT [ BERACET PHURTISHEN
6e3onacHele wamMnyHu co3naeT pasmeTky Ans CKanpyeTvAPI . cmucok
Ana evlOWUXCA U itk ; MapKeTTnemcos, i TOM-peKoMeHaaumii ¢
FRIVCIEEE Sunos (6e3-cynbdartHbie, PRERn B e npoBepsieT cepTuduKaThb YiERaHlEN INTOCOR Y
cmoumocmeio 9o 1000 KepaTuH, Tn) «best match score» DO MWHYCOB, nNpegocrasnsaer

k py6nei” / \ ) k / K / \CCbIﬂKVI Ha UCTOYHUKMN )

i ] ]

3anpoc nonb3oBarens WUccnepoBanue Mouck n punbTpauus

b

DOUBLE CHECK

2
1

<

Tpurrep WccnepoBaHue

P!
1

dopmuposaHue
KOPOTKOro cnucka 2-3
npoaykra

OueHKa oxxungaHus /

Cor(paTmb Bpems Ha MocTy 6norrepa c OT3bIBbI Ha
KagKy v ynyywnTb BUA, MapkeTnnencax
peanbHOCTb

pekomMeHpaumen
NOPUCTbIX BONOC
[MpoTnBOpEymnBbLIE CTOMMOCTb, AOCTYMHOCTb,
OT3bIBblI, l'IpVIOpVITET AO0CTaBKa, ynakoBKa, NnogapKu PacnakoBka

&
=
o
=

)

]—’(
o) 4{ e — H — )—{u)
v v v v
)

)

:

'Kakue y Hee bnecTawme
BOJIOCbI, U 51 TaK Xouy!

a4
el
)

B03MOXXHO co3gaHue oT3biBa /
KOHTEHTa

N 2.7
A )

LLIAMIYHS C KePaTUHOM
OT3blBaM ¢ $OTO 1 BUAEO C MoKynKoM

)




CJMvs AlJM

3anpoc nonb3oBartens

2
1
&,

|

3apava / pain poia

P( Tpurrep
|

"Ask push" -
3MOLMOHanNbHoe
CTUMYNUpOBaHue Yyepes

4 )

KOHTEHT no "AnnHHOMY
XBOCTY" 3arpocos,
3KCNepTHble MaTepuarnsl
M cTaTbu No
npobnematuke

4 )

CTpyKTypupoBaHue
NPOAYKTOBOW
nHbopmauum ans
MaLUMHHOM 06paboTKm

o J

]

o J

]

4 N

Ceexxue nabopatopHbIX
cepTuduKaTbl B
OTKPbITOM Buae

- _/

]
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WccnepoBaHune Mouck n ¢unbrpaum| OueHKa KayecTBa PesynbraTt
A
: DOUBLE CHECK
WUccnepoBaHune Bbi6op Mokynka WUcnonb3oBaHue
MonHoTa 0T3bIBOB C MepcoHanbHbie odpdepsbl Hanuuwe / gocTaBka

¢doTo 1 B1aeo

/ konnabbl / nogapku
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KOHTEHT-NMOPT®ENb
ans rm6PUOAHOrO CJ

@ schema.org/Product
category

color
colorSwatch

countxyOfAssembly

countryOfLastProcessing
countxyOfOrigin

depth

CategoryCode or
PhysicalActivityCategory
or

Text or

Thing or

URL

Text
ImageObject or
URL
Text

Text

Country

Distance or
QuantitativeValue

@ O
A category for the item. Greater signs or slashes can be used to informally indicate a
category hierarchy.
The color of the product.

A color swatch image, visualizing the color of a Product. Should match the textual
description specified in the coloxr property. This can be a URL or a fully described
ImageObject.

The place where the product was assembled.

The place where the item (typically Product) was last processed and tested before
importation.

The country of origin of something, including products as well as creative works such as
movie and TV content.

Inthe case of TV and movie, this would be the country of the principle offices of the
production company or individual responsible for the movie. For other kinds of
CreativeWork it is difficult to provide fully general guidance, and properties such as
contentLocationand locationCreated may be more applicable.

In the case of products, the country of origin of the product. The exact interpretation of
this may vary by context and product type, and cannot be fully enumerated here.

The depth of the item.



HYPE SERFING & HYPE
PRODUCTION
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A Labubu doll on a bag (Getty Images)

L TOY STORY J

Pop Mart is nowworth
more than the makers of

Barhie, Hello Kitty, and
Transformers — comhined

Fueled by surprise toys and celebrity-backed collectibles,
the Chinese blind box toy giant just hit a new high.

Hyunsoo Rim 5/2/25 5:13AM
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XAUMN-MAPKETUHT

JLoIn TUNOB XaWN-KOHTEHTa B pexKkname 2025

MeMbl 1 BUPYCHbIN
25%

B Buaoeo-KOHTEeHT
MeMbl 1 BUPYCHBIN
HbloCca>XKeKUHr

B [poayKToBLlIe TPEHAbI

1 Opyrue choopMaThl

HbloCO>KEeKUHI
20%

4 @digitalopinion

«HeT BpeMeHU 0O6bACHATb» — always
ON aKTMBaLWMWM Ha 6a3e XanmnoBbliX TEM

KopoTkue Bupeoy nmaepos
MHEHUWN — aBuraTenu Xxamna

[MfpoayKTOBbIe Kancyibl U 6bICTPbIE

Konnabopaluu — coBMeLLEHNE Mena
1 6M3Hec-rnokasatenen (Ho TpebyeTtca
rMBKOCTb MPOLLECCOB U MHDPACTPYKTYpPa)
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HYPE PRODUCTION

YnpaBnaemasa social-first npoBokaLma peakumm
ayanTopun U NnaepoB MHEHUM B OTHOLLEHWN

npoaykta/ycnyru / 6peHaa



DUOLINGO:

«A OABAUTE OBHOBUM JIOIrO?»

i osman B 10:.07 AM

' hey hey, I'll post a more public announcement in #proj-app-icon in a sec, but Luis asked us to explore a couple
more icon designs over the weekend to be more unhinged, and he just approved these lol

image.png ¥

Zaria
Fati

:

e zaria ® 10:14AM
thank you for sending!
fwiw dead duo feels like a very good one for marketing to push out

# 1 C.j

Timeline - Unhinged Content

To tell the story of of why Duo’s Dead we'll announce his death, share his cause of death and show other characters have died.

4 @digitalopinion

f osman B 10:16 AM
' yeah if y'all have any particularly fun ideas for Dead Duo, let us know because that could help us break a tie if the
experiment data looks close

TUES WEDS THURS FRI SAT SUN
2/11 2/12 2i3 2/14 2/15 2/16
Dua Lipa Characters Merch coffin
Teaser: PR POST dying post - 12 PM
statement (teaser) (z post)
10am

Duo hit with Eulogy of R
m cybertruck Characters :h":r:cton ”:::., €

g aM dying (Cause | |\ isey post) | | Dead duo
funeral of death) - 2 PM YT mama s

(im deaf)- Fake TBD
monthly
challenge - Leah
Animated
Short - 10
am YT
Dancing SpongeBob “get
m dead duo Duo grave in” background -
9
-3:45pm | | model-Hits | | ;pp




?DUA LIPA EFFECT”

& Duolingo

il
| @duolingo - Follow

an important message from Duolingo

®

It is with heavy hearts that we inform you that Duo, formally
known as The Duolingo Owl, is dead.

Authorities are currently investigating his cause of death
and we are cooperating fully. Tbh, he probably died waiting

for you to do your lesson, but what do we know.
We're aware he had many enemies, but we kindly ask that
you refrain from sharing why you hate him in the
comments. If you feel inclined to share, please also include
your credit card number so we can automatically sign you
up for Duolingo Max in his memory.

We appreciate you respecting Dua Lipa’s privacy
at this time.

10:01 AM - Feb 11, 2025

@ 7595K @ Reply (2 Copy link

Read 12.9K replies

| woke up with this in my slack messages from our CEO, Luis von Ahn.

ﬂ biglou & 3:14 AM
' Dua fucking lipa tweeting about us

a zaria 8:15 AM
SHUT UP
no way
ﬂ biglou ¥ 8:15AM
' Yes

B biglou © 8:15AM

You can retire now

It's done

a zaria ©® 8:15AM
thank god | was getting old

Dua, my queen,

4 @digitalopinion
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YTO NO LNOPAM?

Duolingo's '‘Dead Duo' Campaign Business Impact

It's Duo or Die!

Brand Aware Inc.
Last chance

50,921,342,438 XP

Top 15 countries saving Duo MAU InC.

Rev Growth Q1'25

B o~ i

- e App DLs Inc.

S Unted Kingdom

1) rom t

) e Paid Subs Growth 40%

mmn Poland 1178 XF
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https://investors.duolingo.com/static-files/01420520-3377-4985-887b-55ed3c1e4fcS
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SHOW MUST GO ON!

Duo, the owl mascot from Duolingo, announced it'll be getting married in
China, and the groom was later revealed as Lucky from Luckin Coffee.

ts.com/news/after-dea... © Hanunume nopecrTBoOBaTes bHOﬁ

daoinsights.
50 #duo #duolingobird a p KU, d HE TOJ1bKO hype mome nt I

CueHapuy pasBuUTUA COBbITIN Bblnn
NnpopaboTaHbl

© Mukc popMaToOB:
NOCTbl, MUKPOCaWuThbI, Perk Mepy, BUAEO,
MeMbl, cenebsbl, obpaleHna CEO n.a.

© EXxecutive sponsor:
rnpencrtaBmnTeEs/lb TOMN KOMaHObl, KOTOprl;] AaeT
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CREATORS ECONOMY
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CeMnyac y Hac anoxa 30/10TOMn
nUXopapKun énorepos.

’ erOTOP — 370 Gnorep

CO3naeT u nybnukyer

5,6 MNpa, NPOCMOTPOB KOHTEHTA | e, Kpearop exepmesra

A
MO 3 punca 8 6 cou. ceTteir:

C yNOMMHaHUEM MAPKETMNJ/IEUCOB
y UHPII0OeHCepoB exxeMecsi4Ho ©

Oner LopoXxokK
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KPEATOPbI B HAUME

SEPTIVIT:

bpeHa paboTaeT C KOHTEHTOM, MUKCYS
cob6cTBeHHbIM CMM, 6apTepHbIX U NAATHbIX
6norepos, a TakXke KpeaTopoB B HanMe!

Y 6peHaa okono 50 kpeaTopoB B HanMe,

KOTOpPble CO3al0T KOHTEHT C TOBapHbIMU
NIMHEeNKaM1 HOH-CTOM Ha BCex coywan nnatdopmax

(w3 BbicTynneHnsa CEO Septivit UBaHa Mopoavnosa)




E-COM + KPEATOPDI

@®eHOMEeH MapKeTnieMncoB: 3a c4eT A4OCTyna K OrpOMHOW ayAUTOPUM NO BCEU CTpaHe
oTAeNibHble KAPTOYKU TOBApOB B CYMTAHHbIE MeCsiLibl MOTYT CTaTb «Cynep3Be3gaMun»

Keuc Brandfree

B Hauvane 2022 roga — He cyulecTtBoBan
B 2024 — vrpok HoMep OAVH B KaTeropuu CpeacTs
Ansi ybopkn AoMa Ha OHManH-pbiHKe

Hons Ha oHnanH-pbiHKe — Gonee 15%
M NPOAOIIKAET pacTu

KntouyeBble npogaxu npuHocat 2 SKU:

— KuJiorpaMmmoBas nadka
— CMOTKa 2 LUTYKWU MO KUnorpammy

WCTOYHMK: M3MepeHus oHNnanH-pbiHka HunbceH. 12 mecaues no sHeaps 2025 ropa. [lons ykasaHa B IGHEXHOM BbipaXeHuu.

:1‘- (@aromat_kazan: Moanucarbes

Jlyywee cpeaCTBO A1 OMMCTKU BCEX 3arpA3HeHnn?
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» KommMmeHTapum 885

z Q § 3akpenneHo nonb3osarenem APOMATbHI KASAHA
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4 Mecsua Hasap, (M3MeHeHo)

Kynutb Bpenncbpu unu Yypo-cpeacTteo
Aptukyn ans Bb - 93550775
Aptukyn ans 030H - 655295171

Kynutb no ccbinke - https://chisto.brandfree.ru/?
utm_source=yt_alexnogin_t

CBepHyTb

758 CJ  orserwms

v 46 oTBEeTOB

@zzvvhh 7 mecaues Hasap

Mepkap6oHaT HaTpus -KanbLMHUPOBaHHana coaa v
nepexuch Bogopoaa) Bcé reHmanbHoe NpocTo

5 117 GJ  Orserwts

v 5orBeToB

(@user-ux2ux7qp8p 7 mecsues Hasag

Cnacu60 BCceM KOMMEHTaTopaMm 3a Xopoluue
COBeTbIl. YuTaellb U CTONbKO HOBOIO, NONE3HOO U
YMHOrO y3Haelub.

Hepgapom roBopuTcs "Bek XWUBM, BEK y4uchb"

(542 CJ  Orserurs

v 2o0TBeTa

@user-If4xo3dc3h 7 mecsues Hasap

BBeaute KOMMeHTapum
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brandfree

-~ CoOTHM KpeaTopoOB B MecHL,
¢ Shorts 3 B paboTaloT Ha 6peHA:

e - 4 _— 13 pa3HbIX KAaTErOPUin 1 Pa3HOro YPOBHS
- EEAl & - NOAMMCUYMKOB
- = BN A |

SSrgaay N - F ~ YHUKanbHada pa3MeTKa C Teramm

P ¥ ' . «
nnscers /g BN M ny6nMpoBaHMEM apTUKY/IOB:

aHanmM3 BOPOHKM

1= OunbTpsbl

-~ MHOXeCTBO NPOCTbIX IEHANHIOB:
Jlyywee cpeacTeo gns Cambi¥ NnpaBAUBbINA OT3bIB O Moé oTKpbITHe. fl B woke! MeHs yaueun aTot BCA NPABLA o

eCny YenoBeK He KYN1Tb Nocne nepexoa
e s e e OT 61iorepa, ero JOroHUT peTapreTuHr
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HYPE SURFING
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HYPE PRODUCTION
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Brand Creators Flow Top survivals Hype Market flow




WIBES vs OZON + VK
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+ bes KOHTaKTO ¢ aBTOpOM

* Comu eubupaere pasmep
BO3HArpaxaeHus 3qg nponaxy:
HET Nponaxu — Her onnaTw

M peuenTbi

+ Monepaums — g BKowrakre

+ Paamep euinnaTw asTopy 3asucur
OT nokasarenei

CoxpaHutb
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+ Buibupaitre asTopos 1 ueHbl

30 NyGNUKAUMIO NO HUKCUPOBAHHBLIM

Tapucam

+ CYMTaIOTCR TONBKO BIKYNNEHHbIE TOBAPHI

OT NPOCMOTPOB A0 NPOACKU

+ Peructpaums ny6nukaumm — Ha BKoxTakre

» MNonHoueHHan BOPOHKG J
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BO3MOX>XHOCTW BAPbEPDI

Q Onsa MapkeTnnencos — Meama Q PekoMeHaaTenbHaa mogenb (ona Wibes)
MOHETWN3aLLMA 38 CYET KOHTPOMS OAHOrO — yAepXaHne ayanTopumn 3aBUCuUT
13 OCHOBHbIX KaHaMoB NMPOABUKEHNS OT «3anMnaTenbHOCTU» NEHTHI
Cennepos
€@ M>sTuKpeaTopoB 1 cennepos — paspbis
Q [nsa 6peHnoB — NOoTEHLUManbHble KaHasbl MEXY TEM, KaKme ToBapbl NpeanaraoT
pa3BnTUNA social commerce cennepbl AN NPOABMXEHUA N YTO XOTAT

NpoABMraTh KpeaTopbi
@ 1715 KpeaTopoB — UCTOYHUK MOHETU3ALIUM

M [aHHbIX ANst KOHTEHTa (Npu ycnoBum a UX / BoBneuyeHue kpeaTopoB 1 OH6OpAUHT
Pa3BUTMS TOO CTPMMA NPOOYKTa) — camMa rno cebte MOHeT13aLLMA He peLlaeT,
HY>XHa rnybokas paboTa

C BCNoOMOraTeibHbIMY NPOAYKTaMM

09 KpeaTopOB BHYTPU, reMMmndukaLmen




OTYET PKH:

CpepHee KONMU4YeCTBO KpeaTuBoOB
Ha peKknaMopartensa 3arog -2 692!

POCT uncna pekniaMHbIX KpeaTUBOB +24%
(IVkB.2024T.).




YCKOPEHME KOMMYHVIKALIM PA3BVBAIOTCS
HA BCE BOJIbLLEE KOMIMYECTBO

®PArMEHTALUNA ONEMEHTOB, KAHAJIOB, CTPUMOB,

KAHAJTIOB NOBOAOB

N« AT OCIACTE N» © MOTPEBUTE/b + Al COPILOT

LEJIEBOWM © EVERYTHING IS MEDIA

o © TMNPUOPUTET HA COKPALLEHWME
AynMTOPM M ¢ ONEPAUNOHHBIX N3OEPXEK
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HU¢UKGL¢U}7 ynpaeseHus A0anmueHOCM®b - HO80E

Meicnamu / bumea

KoHconupauums 6usHecoB / LieHTpanusauus ynpaBneHus Al-readyness AeueHTpanmsauus meama v NpoayKTa
1 I
v 4
FropU30oHTaNbHasA UHTerpauus ABTOMATUZALMES , "Liquid Product” -
/ MapTHepcTBa 1} Platform-agnostic content MHOrOBapMaTUBHOCTb
NPOAyKTa

EanHOe ynpaB/ieHue
CMbICJiaMM +
TeXHoJsioru4yeckas
onTuMmsauus

MHoz20uKkuli nompebumens
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